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Australia’s Red Centre 
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Singing sensation Mulan Jameela 

soars to new heights in Jakarta

Thing
Remote Perth stretches far and wide over a vast 

coastal plain but thanks to its network of user-

friendly train links, says ron critall, its a
ttraction-

packed suburbs are always within easy reach 
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 I
t’s the world’s most remote contin-

ental capital, sprawled across the 

enormous yet little-populated state 

of Western Australia. With a total 

area of over 5,000sq km and dozens 

of suburbs worth discovering, Perth 

may seem like a difficult place to 

explore. But thanks to a rail system 

that is arguably second to none, it’s 

actually remarkably easy to get around. 

Perth’s trains are fast, modern and 

comfortable, and outside of rush hours 

you can even take a bike on board. Five 

suburban lines start from the 

CBD, with services co-ordinated 

with those for buses and ferries 

and fares based on time and 

distance, not individual journeys. 

The train’s pulling in. All aboard 

for a rail journey in and around Perth.

FREMANTLE: hERITAgE

sITEs, cAFEs, MARkETs

The Fremantle Line runs through the 

dining and sporting suburb of Subiaco 

and the upmarket shopping area of 

Claremont to Fremantle or “Freo”, a 

beautifully preserved harbour city.  

people-watching. The terrace also has a 

traditional Italian restaurant, the Capri 

(No 21, tel: +61 (0)8 9335 1399), some 

grand colonial hotels, and the colourful 

Fremantle Markets. 

Nearby heritage sites include the 

Fremantle Gaol (tel: +61 (0)8 9336 

9200) and the Fremantle Arts Centre (1 

The 100-year-old train station 

overlooks the Swan River, just behind 

a working port that is home to the 

Maritime Museum (tel: +61 (0)8 9431 

8444) and just a short walk from the 

centre of a 19th century streetscape. 

High Street leads down to the 

Roundhouse, Perth’s oldest building, 

passing an eclectic jumble of hotels, 

galleries, cafes, and popular vinyl 

record mecca The Record Finder (87 

High St, tel: +61 (0)8 9335 2770, 

www.therecordfinder.com.au). 

Nearby South Terrace is 

known as the Cappuccino Strip 

for its string of pavement-hugging 

cafes, great for a cuppa while 

Finnerty St, tel: +61 (0)8 9432 9555), 

both built using convict labour. 

The Fremantle line also sweeps 

close to some Indian Ocean beaches, 

with Cottesloe boasting one of Perth’s 

most popular. Various pubs and cafes 

provide great sea views. Try the Blue 

Duck at North Cottesloe Beach (tel: +61 

Trans Perth: Train 

passing Guildford 

Post; (below) 

Cappucino Strip on 

the South Terrace; 

(facing page) 

Fremantle Station
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(0)8 9385 2499, www.blueduck.com.au) 

or the Ocean Beach Hotel (tel: +61 (0)8 

9384 2555, www.obh.com.au) to enjoy 

the sight of Perth’s young at play.

perth

mandurah

guildford

fremantle

northbridge

Trains to fremantle leave at 7-minute 

intervals at rush hour, otherwise 

every 15 minutes. The trip takes 27 

minutes. fare for adults is au$3.50 (S$3.50).
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PERTh subuRbs

abouttigerairways.com
Tiger Airways group has the 2nd 
lowest cost base in the world, 
with Tiger Australia maintaining 
the lowest cost base in Australia. 
Consumers benefit from Tiger 
Airways low cost base by 
enjoying the airline’s consistent 
low fares with good reliability on 
travel safety and security. 

SAFE, RELIABLE, NO FRILLS 
WITH LOW, LOW FARES ON A 

CONSISTENT BASIS

whyinflight?
We know exactly WHAT your 
audience is doing sitting on a 
plane reading your advertisement, 

WHO your audience is, WHERE are they going, WHY 
are they travelling & WHAT are they doing.

Your ad gets the undivided attention 
with no distractions at all, in a 

controlled environment

themagazine
Tiger Tales, the award-winning, bimonthly 
inflight magazine for Tiger Airways is 
vibrant, savvy and intelligent. It seeks 
to mirror the bold and forward-thinking 
spirit of Singapore’s own low-cost carrier 
— keeping things real, value-adding 
information, and simply having fun. Content 
ranges from quirky travel stories on the 
hottest Tiger destinations and interesting 
business profiles, to the latest places to 
see, things to do, restaurants to visit and 
hotels to check into.

 

MALAYSIA

CHINA

VIETNAM

THAILAND

PHILIPPINES

INDONESIA

AUSTRALIA

INDIA

DEMOGRAPHICSTALES

*Tiger Airways Flight ComboTM  
Terms and conditions apply. See www.tigerairways.com for full details. 

Tiger Airways Flight ComboTM has revolutionised low-fare 
travel! With Flight ComboTM, passengers have the option to 
book two sectors of their flight travel at one go with just one 
payment. Getting around has never been easier! Now pas-
sengers can enjoy reliable, fuss-free travel at affordable low 
fares throughout the Asia-Pacific region served by Tiger Air-
ways. Be sure to allow sufficient time to clear immigration.

Go Further

One Step Online Booking

15% commissionto recognised 
agencies.Payment terms net 
7 days of publication with 
approved credit. First-time 
advertisers must submit credit 
application, or provide payment 
with insert order. 5% monthly 
finance charge to overdue 
accounts. 2% cash discount 
(funds must be received by 
copy/art deadline to apply). 
Rates reflect space charges 
only. Bleeds at no extra charge. 
Production costs will be billed 
at rates quoted. Production 
rates on request. Prior copy 
approval required. Prevailing 
taxes apply where applicable.

TALESRATES AND SCHEDULES 2009

41%
59%
Leisure

Business

TYPE OF 
TRAVELLER

Female

60%
Male40%

GENDER

21%
Owners/
Partners/ 
Directors

Professional 
Employment

43% 36%
Others

OCCUPATION/ 
PROFESSION

DEMOGRAPHICS
 
Readership: 
1,000,000 per issue
Circulation: 60,000
Average read time: 
Minimum 36 minutes
Published: Bi-monthly
Age group: 25-39

aboutinkpublishing
Ink Publishing is an international publishing company producing more inflight 
magazines for more airlines than any other publisher in the world. 
	 Ink’s award-winning titles include AirTran Airways Go, ATA Airlines Sights, 
Bangkok Airways Fah Thai, BMED Impressions, bmi Voyager, bmibaby yeahbaby, 
Brussels Airlines b.spirit!, Brussels Airlines b.there!, Cebu Pacific Smile, China 
Airlines Sky Couch, clickair clickmagazine, easyJet easyJet inflight, Gulf Air
Gulf Life, Gulf Air On Air, Jet2.com JetAway, Jetstar Airways Jetstar, 	

Kingfisher Air Premiere, Madala Airlines Madala, MAXjet jetStyle, Midwest Airlines 
MyMidwest, MyTravel Recline, OASiS Hong Kong Airlines Oasis, Ryanair Ryanair 
Magazine, Siem Reap International Airways Sarika, SpiceJet SpiceRoute, Sterling Airlines 
Sterling, Tiger Airways Tiger Tales, VLM Airlines Velocity and Wizz Air wizzit.
	 Ink is also the publisher of CNBC European Business magazine, CNN’s bi-monthly 
travel magazines, CNN Traveller and CNN Traveller Asia Pacific, and Time Out 
Singapore. Ink publishes Bradmans Business Travel Guides to Asia, the Middle East, 
Europe and North America. The Company has offices in London, Singapore, Hong Kong, 
New York and Atlanta.

Destinations Asia
• THAILAND Bangkok, 

Phuket
• INDIA Bangalore, 

Chennai
• CHINA Guangzhou, 

Haikou, Macau, 
Shenzhen                          

• VIETNAM Hanoi,  
Ho Chi Minh City 

• MALAYSIA  
Langkawi, Kuala 
Lumpur, Kota 
Kinabalu, Kuching, 
Penang

• PHILIPPINES Manila
• INDONESIA Jakarta, 

Padang
• SINGAPORE 

Singapore

MAGAZINE SPECIFICATIONS

double PAGe sPreAd FULL PAGE 1/2

1/4 

1/2 page

trim area: 255 H x 356 W mm 
bleed area: 261 H x 362 W mm 
type area: 240 H x 336 W mm

trim area: 255 H x 178 W mm 
bleed area: 261 H x 184 W mm 
type area: 240 H x 158 W mm

type area:  
240 H x 76.5 W mm

type area:  
115 H x 158 W mm

* For 1/2 pages, please indicate on insertion order whether horizontal or vertical. 
** Double Page Spread ads require two sets of files.

type area:  
18.5 H x 158 W mm

Strap Ad

type area:  
115 H x 76.5 W mm

Double Page	 Full Page	   1/2 Page	 1/2 Page	     1/4 Page 	

Issue	 Space Reservation Deadline	 Final Material Deadline	 Onboard Date 
Jan/Feb 09 	 Tue 2 Dec 08 	 Tue 9 Dec 08 	 Thu 1 Jan 09
Mar/Apr 09 	 Mon 6 Feb 09 	 Mon 13 Feb 09 	 Sun 1 Mar 09
May/Jun 09 	 Thu 2 Apr 09 	 Thu 9 Apr 09 	 Fri 1 May 09
Jul/Aug 09 	 Tue 2 Jun 09 	 Tue 9 Jun 09 	 Wed 1 Jul 09
Sep/Oct 09 	 Tue 4 Aug 09 	 Tue 11 Aug 09 	 Mon 1 Sep 09
Nov/Dec 09 	 Fri 2 Oct 09 	 Fri 9 Oct 09 	 Sun 1 Nov 09

onlinemagazinespecifications
Tiger Tales is available online at www.tigertales.sg
Web Button Ad: SGD1,000 per month (min. of 2 months)      
Banner Ad: SGD1,800 per month (min. of 2 months) 
■ Banners can be in Flash, jpg, gif and png.  
■ All banners to be less than 20K.  
   Home page less than 10K.  
■ Banner ad: 468 W x 60 H pixels.  
■ Button ad: 60 W x 143 H pixels 

For more information on TIGER TALES – Tiger Airways’ inflight magazine, contact Tel: +65 6324 2386  Fax: +65 6491 5261
Advertising: tiger.ads@ink-publishing.com                        Editorial: tiger.ed@ink-publishing.com 

Tiger Tales is published on 
behalf of Tiger Airways by 
Ink Publishing 97B Amoy 
Street, Singapore 069917. 
www.tigertales.sg          
www.ink-publishing.com

productiondetails
■	Screen size 150 Colour. 
■	Digital file formats – adverts to be supplied on CD or by email. 
■	Files must be supplied as single pages.  
■	Pages must be created to include bleed when required.  
■	Crop marks must be outside the bleed area. A 3mm off-set is 	
	 recommended. 
■	All images supplied must be CMYK, high resolution at 300dpi. All 	
	 fonts, images and logos must be embedded.  
■	High resolution PDF files of at least 300 dpi will also be accepted.  

ADVERTISING CONTACT PRODUCTION 
CONTACT
Sally Shee 
Production 
Tel: +65 6302 2379 
Fax: +65 6491 5261 
email: sally.shee@	
ink-publishing.com

Brand Executives
Linda Rahmat  
Mob: +65 9645 2710 Tel: +65 63022 466

Vinita Penna

Mob: +65 3022 381 Tel: +65 3022 381

Larry Chua  
Mob: +65 9695 1633 Tel: +65 6506 6187

Mabel Thng 
Mob: +65 9111 7351 Tel: +65 6506 6198
Pooja Singh  
Associate Publisher 
Mob: +65 90615135 Tel: +65 63022 461

Destinations  
Australia
• Adelaide • Alice Springs  
• Canberra • Gold Coast 
• Hobart • Launceston 
• Mackay • Melbourne  
• Perth • Rockhampton  
• Sunshine Coast • Sydney

Tiger Hubs: Melbourne | Adelaide | Singapore

Singapore	 >>>	 Perth 	 >>>	 Melbourne* 

Bangalore	 >>>	 Singapore	 >>>	 Perth* 

Shenzhen	 >>>	 Singapore	 >>>	 Kuala Lumpur*

Bangalore	 >>>	 Singapore	 >>>	 Kuching*

Chennai	 >>>	 Singapore	 >>>	 Perth*

Ho Chi Minh City	 >>>	 Singapore	 >>>	 Perth *

    Tiger Tales is an interesting magazine that’s worth reading. It 
has many useful tips and great content. Enjoyable and perfect for 
updating yourself with talk-of-the-town issues. It certainly gives 
readers a good overview of their destination, preparing them for a 
great trip ahead!

Kannitha Limpipholphaiboon, 27, Product Manager  
(Unilever Thai Trading), Bangkok
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adventure tasmania

Long way down: Climber in Freycinet National Park

vertical limits? tasmania’s near endless variety of cliff faces 
makes it “vertical unlimited”, says greg clarke, who ropes in 

rock climbing legend Bob mcmahon to serve up the highlights
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 F
ew people ever forget their first time. The terror, the 
exhilaration, the satisfaction – the sheer physical 
nature of your maiden voyage is unforgettable. 
Indeed, the pleasures of rock climbing for the first time are such that you can’t help but wonder why everyone hasn’t done it, at least once. Bob McMahon has been rock climbing all over Tasmania for 40 years. He is a mentor 

to experienced climbers as well as a guide and 
rock-climbing teacher. He has written six climbing 

books – bibles – on climbing on the island. He has built huts for climbers 

to bunk down in within the state’s colossal wilderness. The man is a rock 

climbing legend.
I will never forget my first time with Bob. It required me to leap from 

a cliff some 30 metres high, taking care to avoid hitting any of the rock 

wall on the way down. Besides the terror of the leap itself, I had to put 

my faith in a rope no plumper than a piece of licorice.
Still, I leapt. Eyes closed of course. When the rope held firm and I 

didn’t splinter on the rocks the terror was swiftly cast aside. There was no 

longer room for it. I was bursting with the thrill of flying above the river 

but also of overcoming the ruthlessness of fear. The memory occasionally 

resurfaces at the oddest times and, some years later, when it does I still 
pat myself on the back. 

Sheerexcite m
ent

with Flight
ComboTM


